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92Table 4.27:
Outlook for enrollment growth in the adult education Laboratory Technician programs, broken out by public or private status of the college.


92Table 4.28:
Outlook for enrollment growth in the adult education Laboratory Technician programs, broken out by total full time enrollment in all programs of the college.


93Table 4.29:
Outlook for enrollment growth in the adult education Health Insurance/Claims Management programs.


93Table 4.30:
Outlook for enrollment growth in the adult education Health Insurance/Claims Management programs, broken out by type of college.


93Table 4.31:
Outlook for enrollment growth in the adult education Health Insurance/Claims Management programs, broken out by public or private status of the college.


93Table 4.32:
Outlook for enrollment growth in the adult education Health Insurance/Claims Management programs, broken out by total full time enrollment in all programs of the college.


94Table 4.33:
Outlook for enrollment growth in the adult education Web Site Design programs.


94Table 4.34:
Outlook for enrollment growth in the adult education Web Site Design programs, broken out by type of college.


94Table 4.35:
Outlook for enrollment growth in the adult education Web Site Design programs, broken out by public or private status of the college.


94Table 4.36:
Outlook for enrollment growth in the adult education Web Site Design programs, broken out by total full time enrollment in all programs of the college.


95Table 4.37:
Outlook for enrollment growth in the adult education Internet Marketing & Blogging programs.


95Table 4.38:
Outlook for enrollment growth in the adult education Internet Marketing & Blogging programs, broken out by type of college.


95Table 4.39:
Outlook for enrollment growth in the adult education Internet Marketing & Blogging programs, broken out by public or private status of the college.


95Table 4.40:
Outlook for enrollment growth in the adult education Internet Marketing & Blogging programs, broken out by total full time enrollment in all programs of the college.


96Table 4.41:
Outlook for enrollment growth in the adult education Network Administration programs.


96Table 4.42:
Outlook for enrollment growth in the adult education Network Administration programs, broken out by type of college.


96Table 4.43:
Outlook for enrollment growth in the adult education Network Administration programs, broken out by public or private status of the college.


96Table 4.44:
Outlook for enrollment growth in the adult education Network Administration programs, broken out by total full time enrollment in all programs of the college.


97Table 4.45:
Outlook for enrollment growth in the adult education Computer Programming programs.


97Table 4.46:
Outlook for enrollment growth in the adult education Computer Programming programs, broken out by type of college.


97Table 4.47:
Outlook for enrollment growth in the adult education Computer Programming programs, broken out by public or private status of the college.


97Table 4.48:
Outlook for enrollment growth in the adult education Computer Programming programs, broken out by total full time enrollment in all programs of the college.


98Table 4.49:
Outlook for enrollment growth in the adult education Computer & Software Training programs.


98Table 4.50:
Outlook for enrollment growth in the adult education Computer & Software Training programs, broken out by type of college.


98Table 4.51:
Outlook for enrollment growth in the adult education Computer & Software Training programs, broken out by public or private status of the college.


98Table 4.52:
Outlook for enrollment growth in the adult education Computer & Software Training programs, broken out by total full time enrollment in all programs of the college.


99Table 4.53:
Outlook for enrollment growth in the adult education Psychology/Counseling programs.


99Table 4.54:
Outlook for enrollment growth in the adult education Psychology/Counseling programs, broken out by type of college.


99Table 4.55:
Outlook for enrollment growth in the adult education Psychology/Counseling programs, broken out by public or private status of the college.


99Table 4.56:
Outlook for enrollment growth in the adult education Psychology/Counseling programs, broken out by total full time enrollment in all programs of the college.


100Table 4.57:
Outlook for enrollment growth in the adult education Business/Finance/Economics programs.


100Table 4.58:
Outlook for enrollment growth in the adult education Business/Finance/Economics programs, broken out by type of college.


100Table 4.59:
Outlook for enrollment growth in the adult education Business/Finance/Economics programs, broken out by public or private status of the college.


100Table 4.60:
Outlook for enrollment growth in the adult education Business/Finance/Economics programs, broken out by total full time enrollment in all programs of the college.


101Table 4.61:
Outlook for enrollment growth in the adult education English programs


101Table 4.62:
Outlook for enrollment growth in the adult education English programs, broken out by type of college.


101Table 4.63:
Outlook for enrollment growth in the adult education English programs, broken out by public or private status of the college.


101Table 4.64:
Outlook for enrollment growth in the adult education English programs, broken out by total full time enrollment in all programs of the college.


102Table 4.65:
Outlook for enrollment growth in the adult education Engineering programs.


102Table 4.66:
Outlook for enrollment growth in the adult education Engineering programs, broken out by type of college.


102Table 4.67:
Outlook for enrollment growth in the adult education Engineering programs, broken out by public or private status of the college.


102Table 4.68:
Outlook for enrollment growth in the adult education Engineering programs, broken out by total full time enrollment in all programs of the college.


103Table 4.69:
Outlook for enrollment growth in the adult education English as a Second Language programs.


103Table 4.70:
Outlook for enrollment growth in the adult education English as a Second Language programs, broken out by type of college.


103Table 4.71:
Outlook for enrollment growth in the adult education English as a Second Language programs, broken out by public or private status of the college.


103Table 4.72:
Outlook for enrollment growth in the adult education English as a Second Language programs, broken out by total full time enrollment in all programs of the college.


104Table 4.73:
Outlook for enrollment growth in the adult education High School Equivalency programs.


104Table 4.74:
Outlook for enrollment growth in the adult education High School Equivalency programs, broken out by type of college.


104Table 4.75:
Outlook for enrollment growth in the adult education High School Equivalency programs, broken out by public or private status of the college.


104Table 4.76:
Outlook for enrollment growth in the adult education High School Equivalency programs, broken out by total full time enrollment in all programs of the college.


105Table 4.77:
Outlook for enrollment growth in the adult education SAT/GRE Coaching programs.


105Table 4.78:
Outlook for enrollment growth in the adult education SAT/GRE Coaching programs, broken out by type of college.


105Table 4.79:
Outlook for enrollment growth in the adult education SAT/GRE Coaching programs, broken out by public or private status of the college.


105Table 4.80:
Outlook for enrollment growth in the adult education SAT/GRE Coaching programs, broken out by total full time enrollment in all programs of the college.


106Table 4.81:
Outlook for enrollment growth in the adult education GMAT/LSAT Coaching programs.


106Table 4.82:
Outlook for enrollment growth in the adult education GMAT/LSAT Coaching programs, broken out by type of college.


106Table 4.83:
Outlook for enrollment growth in the adult education GMAT/LSAT Coaching programs, broken out by public or private status of the college.


106Table 4.84:
Outlook for enrollment growth in the adult education GMAT/LSAT Coaching programs, broken out by total full time enrollment in all programs of the college.


107Table 4.85:
Which description best summarizes your view of the market conditions for adult education courses that you have confronted in the past two years?


107Table 4.86:
Outlook for enrollment growth in the adult education GMAT/LSAT Coaching programs, broken out by type of college.


107Table 4.87:
Which description best summarizes your view of the market conditions for adult education courses that you have confronted in the past two years?


108Table 4.88:
Outlook for enrollment growth in the adult education GMAT/LSAT Coaching programs, broken out by total full time enrollment in all programs of the college.


109Table 4.89:
What has been the change in enrollment in the past year for students enrolled in degree programs?


109Table 4.90:
What has been the change in enrollment in the past year for students enrolled in degree programs?  Broken out by type of college.


109Table 4.91:
What has been the change in enrollment in the past year for students enrolled in degree programs?  Broken out by public or private status of the college.


109Table 4.92:
What has been the change in enrollment in the past year for students enrolled in degree programs?  Broken out by total full time enrollment in all programs of the college.


110Table 4.93:
What has been the change in enrollment in the past year for students enrolled in non-degree certificate programs?


110Table 4.94:
What has been the change in enrollment in the past year for students enrolled in non-degree certificate programs?  Broken out by type of college.


110Table 4.95:
What has been the change in enrollment in the past year for students enrolled in non-degree certificate programs?  Broken out by public or private status of the college.


110Table 4.96:
What has been the change in enrollment in the past year for students enrolled in non-degree certificate programs?  Broken out by total full time enrollment in all programs of the college.


111Table 4.97:
What has been the change in enrollment in the past year for students enrolled in enrolled in programs aimed at seniors?


111Table 4.98:
What has been the change in enrollment in the past year for students enrolled in programs aimed at seniors?  Broken out by type of college.


111Table 4.99:
What has been the change in enrollment in the past year for students enrolled in programs aimed at seniors?  Broken out by public or private status of the college.


111Table 4.100:
What has been the change in enrollment in the past year for students enrolled in programs aimed at seniors?  Broken out by total full time enrollment in all programs of the college.


112Table 4.101:
What has been the change in enrollment in the past year for students enrolled in enrolled in short-term workshops or seminars lasting one week or less?


112Table 4.102:
What has been the change in enrollment in the past year for students enrolled in short-term workshops or seminars lasting one week or less?  Broken out by type of college.


112Table 4.103:
What has been the change in enrollment in the past year for students enrolled in short-term workshops or seminars lasting one week or less?  Broken out by public or private status of the college.


112Table 4.104:
What has been the change in enrollment in the past year for students enrolled in short-term workshops or seminars lasting one week or less?  Broken out by total full time enrollment in all programs of the college.
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113Table 5.1:
Does the adult education program have a marketing budget that is distinct from the overall college budget?


113Table 5.2:
Does the adult education program have a marketing budget that is distinct from the overall college budget?  Broken out by type of college.


113Table 5.3:
Does the adult/continuing education program offer one day or other such very short term workshops that typically involve just one or a few sessions?  Broken out by public or private status of the college.


113Table 5.4:
Does the adult/continuing education program offer one day or other such very short term workshops that typically involve just one or a few sessions?  Broken out by total full time enrollment in all programs of the college.


114Table 5.5:
If so, what is the marketing budget for this year?


114Table 5.6:
If so, what is the marketing budget for this year?  Broken out by type of college.


114Table 5.7:
If so, what is the marketing budget for this year?  Broken out by public or private status of the college.


114Table 5.8:
If so, what is the marketing budget for this year?  Broken out by total full time enrollment in all programs of the college.


115Table 5.9:
In the past year, has your college used direct mail to promote the adult education program?


115Table 5.10:
In the past year, has your college used direct mail to promote the adult education program?  Broken out by type of college.


115Table 5.11:
In the past year, has your college used direct mail to promote the adult education program?  Broken out by public or private status of the college.


115Table 5.12:
In the past year, has your college used direct mail to promote the adult education program?  Broken out by total full time enrollment in all programs of the college.


116Table 5.13:
In the past year, has your college used telephone solicitation to promote the adult education program?


116Table 5.14:
In the past year, has your college used telephone solicitation to promote the adult education program?  Broken out by type of college.


116Table 5.15:
In the past year, has your college used telephone solicitation to promote the adult education program?  Broken out by public or private status of the college.


116Table 5.16:
In the past year, has your college used telephone solicitation to promote the adult education program?  Broken out by total full time enrollment in all programs of the college.


117Table 5.17:
In the past year, has your college used newspaper advertising to promote the adult education program?


117Table 5.18:
In the past year, has your college used newspaper advertising to promote the adult education program?  Broken out by type of college.


117Table 5.19:
In the past year, has your college used newspaper advertising to promote the adult education program?  Broken out by public or private status of the college.


117Table 5.20:
In the past year, has your college used newspaper advertising to promote the adult education program?  Broken out by total full time enrollment in all programs of the college.


118Table 5.21:
In the past year, has your college used magazine advertising to promote the adult education program?


118Table 5.22:
In the past year, has your college used magazine advertising to promote the adult education program?  Broken out by type of college.


118Table 5.23:
In the past year, has your college used magazine advertising to promote the adult education program?  Broken out by public or private status of the college.


118Table 5.24:
In the past year, has your college used magazine advertising to promote the adult education program?  Broken out by total full time enrollment in all programs of the college.


119Table 5.25:
In the past year, has your college used radio advertising to promote the adult education program?


119Table 5.26:
In the past year, has your college used radio advertising to promote the adult education program?  Broken out by type of college.


119Table 5.27:
In the past year, has your college used radio advertising to promote the adult education program?  Broken out by public or private status of the college.


119Table 5.28:
In the past year, has your college used radio advertising to promote the adult education program?  Broken out by total full time enrollment in all programs of the college.


120Table 5.29:
In the past year, has your college used billboards to promote the adult education program?


120Table 5.30:
In the past year, has your college used billboards to promote the adult education program?  Broken out by type of college.


120Table 5.31:
In the past year, has your college used billboards to promote the adult education program?  Broken out by public or private status of the college.


120Table 5.32:
In the past year, has your college used billboards to promote the adult education program?  Broken out by total full time enrollment in all programs of the college.


121Table 5.33:
In the past year, has your college used opt-in email to promote the adult education program?


121Table 5.34:
In the past year, has your college used opt-in email to promote the adult education program?  Broken out by type of college.


121Table 5.35:
In the past year, has your college used opt-in email to promote the adult education program?  Broken out by public or private status of the college.


121Table 5.36:
In the past year, has your college used opt-in email to promote the adult education program?  Broken out by total full time enrollment in all programs of the college.


122Table 5.37:
In the past year, has your college used Google, Bing, Yahoo or other Search Engine Keyword ads to promote the adult education program?


122Table 5.38:
In the past year, has your college used Google, Bing, Yahoo or other Search Engine Keyword ads to promote the adult education program?  Broken out by type of college.


122Table 5.39:
In the past year, has your college used Google, Bing, Yahoo or other Search Engine Keyword ads to promote the adult education program?  Broken out by public or private status of the college.


122Table 5.40:
In the past year, has your college used Google, Bing, Yahoo or other Search Engine Keyword ads to promote the adult education program?  Broken out by total full time enrollment in all programs of the college.


123Table 5.41:
In the past year, has your college used Facebook, MySpace or other Social Networking ads to promote the adult education program?


123Table 5.42:
In the past year, has your college used Facebook, MySpace or other Social Networking ads to promote the adult education program?  Broken out by type of college.


123Table 5.43:
In the past year, has your college used Facebook, MySpace or other Social Networking ads to promote the adult education program?  Broken out by public or private status of the college.


123Table 5.44:
In the past year, has your college used Facebook, MySpace or other Social Networking ads to promote the adult education program?  Broken out by total full time enrollment in all programs of the college.


124Table 5.45:
In the past year, has your college used web page sponsorship, banners or other web ads to promote the adult education program?


124Table 5.46:
In the past year, has your college used web page sponsorship, banners or other web ads to promote the adult education program?  Broken out by type of college.


124Table 5.47:
In the past year, has your college used web page sponsorship, banners or other web ads to promote the adult education program?  Broken out by public or private status of the college.


124Table 5.48:
In the past year, has your college used web page sponsorship, banners or other web ads to promote the adult education program?  Broken out by total full time enrollment in all programs of the college.


125Table 5.49:
How much did the program spend in the past year on direct mail?


125Table 5.50:
How much did the program spend in the past year on direct mail?  Broken out by type of college.


125Table 5.51:
How much did the program spend in the past year on direct mail?  Broken out by public or private status of the college.


125Table 5.52:
How much did the program spend in the past year on direct mail?  Broken out by total full time enrollment in all programs of the college.


126Table 5.53:
How much did the program spend in the past year on telephone solicitation?


126Table 5.54:
How much did the program spend in the past year on telephone solicitation?  Broken out by type of college.


126Table 5.55:
How much did the program spend in the past year on telephone solicitation?  Broken out by public or private status of the college.


126Table 5.56:
How much did the program spend in the past year on telephone solicitation?  Broken out by total full time enrollment in all programs of the college.


127Table 5.57:
How much did the program spend in the past year on newspaper advertising?


127Table 5.58:
How much did the program spend in the past year on newspaper advertising?  Broken out by type of college.


127Table 5.59:
How much did the program spend in the past year on newspaper advertising?  Broken out by public or private status of the college.


127Table 5.60:
How much did the program spend in the past year on newspaper advertising?  Broken out by total full time enrollment in all programs of the college.


128Table 5.61:
How much did the program spend in the past year on magazine advertising?


128Table 5.62:
How much did the program spend in the past year on magazine advertising?  Broken out by type of college.


128Table 5.63:
How much did the program spend in the past year on magazine advertising?  Broken out by public or private status of the college.


128Table 5.64:
How much did the program spend in the past year on magazine advertising?  Broken out by total full time enrollment in all programs of the college.


129Table 5.65:
How much did the program spend in the past year on radio advertising?


129Table 5.66:
How much did the program spend in the past year on radio advertising?  Broken out by type of college.


129Table 5.67:
How much did the program spend in the past year on radio advertising?  Broken out by public or private status of the college.


129Table 5.68:
How much did the program spend in the past year on radio advertising?  Broken out by total full time enrollment in all programs of the college.


130Table 5.69:
How much did the program spend in the past year on billboards?


130Table 5.70:
How much did the program spend in the past year on billboards?  Broken out by type of college.


130Table 5.71:
How much did the program spend in the past year on billboards?  Broken out by public or private status of the college.


130Table 5.72:
How much did the program spend in the past year on billboards?  Broken out by total full time enrollment in all programs of the college.


131Table 5.73:
How much did the program spend in the past year on  opt-in email?


131Table 5.74:
How much did the program spend in the past year on opt-in email?  Broken out by type of college.


131Table 5.75:
How much did the program spend in the past year on opt-in email?  Broken out by public or private status of the college.


131Table 5.76:
How much did the program spend in the past year on opt-in email?  Broken out by total full time enrollment in all programs of the college.


132Table 5.77:
How much did the program spend in the past year on Google, Bing, Yahoo or other Search Engine Keyword ads?


132Table 5.78:
How much did the program spend in the past year on Google, Bing, Yahoo or other Search Engine Keyword ads?  Broken out by type of college.


132Table 5.79:
How much did the program spend in the past year on Google, Bing, Yahoo or other Search Engine Keyword ads?  Broken out by public or private status of the college.


132Table 5.80:
How much did the program spend in the past year on Google, Bing, Yahoo or other Search Engine Keyword ads?  Broken out by total full time enrollment in all programs of the college.


133Table 5.81:
How much did the program spend in the past year on Facebook, MySpace or other Social Networking ads?


133Table 5.82:
How much did the program spend in the past year on Facebook, MySpace or other Social Networking ads?  Broken out by type of college.


133Table 5.83:
How much did the program spend in the past year on Facebook, MySpace or other Social Networking ads?  Broken out by public or private status of the college.


133Table 5.84:
How much did the program spend in the past year on Facebook, MySpace or other Social Networking ads?  Broken out by total full time enrollment in all programs of the college.


134Table 5.85:
How much did the program spend in the past year on web page sponsorship, banners or other web ads?


134Table 5.86:
How much did the program spend in the past year on web page sponsorship, banners or other web ads?  Broken out by type of college.


134Table 5.87:
How much did the program spend in the past year on web page sponsorship, banners or other web ads?  Broken out by public or private status of the college.


134Table 5.88:
How much did the program spend in the past year on web page sponsorship, banners or other web ads?  Broken out by total full time enrollment in all programs of the college.


135Table 5.89:
How much did the program spend in the past year on payments to search engines or consultants for optimization?


135Table 5.90:
How much did the program spend in the past year on payments to search engines or consultants for optimization?  Broken out by type of college.


135Table 5.91:
How much did the program spend in the past year on payments to search engines or consultants for optimization?  Broken out by public or private status of the college.


135Table 5.92:
How much did the program spend in the past year on payments to search engines or consultants for optimization?  Broken out by total full time enrollment in all programs of the college.


136Table 5.93:
If the program uses direct mail what is the approximate cost per piece (in cents) of the direct mail pieces sent out to prospective students?


136Table 5.94:
If the program uses direct mail what is the approximate cost per piece (in cents) of the direct mail pieces sent out to prospective students?  Broken out by type of college.


136Table 5.95:
If the program uses direct mail what is the approximate cost per piece (in cents) of the direct mail pieces sent out to prospective students?  Broken out by public or private status of the college.


136Table 5.96:
If the program uses direct mail what is the approximate cost per piece (in cents) of the direct mail pieces sent out to prospective students?  Broken out by total full time enrollment in all programs of the college.


137Table 5.97:
What was the total number of direct mail pieces sent in the past year by the programs?


137Table 5.98:
What was the total number of direct mail pieces sent in the past year by the programs?  Broken out by type of college.


137Table 5.99:
What was the total number of direct mail pieces sent in the past year by the programs?  Broken out by public or private status of the college.


137Table 5.100:
What was the total number of direct mail pieces sent in the past year by the programs?  Broken out by total full time enrollment in all programs of the college.


138Table 5.101:
In order to promote the program does it maintain any print newsletter or magazines?


138Table 5.102:
In order to promote the program does it maintain any print newsletter or magazines?  Broken out by type of college.


138Table 5.103:
In order to promote the program does it maintain any print newsletter or magazines?  Broken out by public or private status of the college.


138Table 5.104:
In order to promote the program does it maintain any print newsletter or magazines?  Broken out by total full time enrollment in all programs of the college.


139Table 5.105:
In order to promote the program does it maintain any email newsletter?


139Table 5.106:
In order to promote the program does it maintain any email newsletter?  Broken out by type of college.


139Table 5.107:
In order to promote the program does it maintain any email newsletter?  Broken out by public or private status of the college.


139Table 5.108:
In order to promote the program does it maintain any email newsletter?  Broken out by total full time enrollment in all programs of the college.


140Table 5.109:
In order to promote the program does it maintain any blog?


140Table 5.110:
In order to promote the program does it maintain any blog?  Broken out by type of college.


140Table 5.111:
In order to promote the program does it maintain any blog?  Broken out by public or private status of the college.


140Table 5.112:
In order to promote the program does it maintain any blog?  Broken out by total full time enrollment in all programs of the college.


141Table 5.113:
In order to promote the program does it maintain any podcast?


141Table 5.114:
In order to promote the program does it maintain any podcast?  Broken out by type of college.


141Table 5.115:
In order to promote the program does it maintain any podcast?  Broken out by public or private status of the college.


141Table 5.116:
In order to promote the program does it maintain any podcast?  Broken out by total full time enrollment in all programs of the college.


142Table 5.117:
In order to promote the program does it maintain any webcast or other video on demand?


142Table 5.118:
In order to promote the program does it maintain any webcast or other video on demand?  Broken out by type of college.


142Table 5.119:
In order to promote the program does it maintain any webcast or other video on demand?  Broken out by public or private status of the college.


142Table 5.120:
In order to promote the program does it maintain any webcast or other video on demand?  Broken out by total full time enrollment in all programs of the college.


143Table 5.121:
In order to promote the program does it maintain any YouTube site or channel?


143Table 5.122:
In order to promote the program does it maintain any YouTube site or channel?  Broken out by type of college.


143Table 5.123:
In order to promote the program does it maintain any YouTube site or channel?  Broken out by public or private status of the college.


143Table 5.124:
In order to promote the program does it maintain any YouTube site or channel?  Broken out by total full time enrollment in all programs of the college.


144Table 5.125:
In order to promote the program does it maintain any Facebook or other social networking program page?


144Table 5.126:
In order to promote the program does it maintain any Facebook or other social networking program page?  Broken out by type of college.


144Table 5.127:
In order to promote the program does it maintain any Facebook or other social networking program page?  Broken out by public or private status of the college.


144Table 5.128:
In order to promote the program does it maintain any Facebook or other social networking program page?  Broken out by total full time enrollment in all programs of the college.


145Table 5.129:
In order to promote the program does it maintain any website or web page?


145Table 5.130:
In order to promote the program does it maintain any website or web page?  Broken out by type of college.


145Table 5.131:
In order to promote the program does it maintain any website or web page?  Broken out by public or private status of the college.


145Table 5.132:
In order to promote the program does it maintain any website or web page?  Broken out by total full time enrollment in all programs of the college.


146Table 5.133:
Is the adult education program generally expected to show a surplus of revenue over expenses that can be used by other divisions of the college?


146Table 5.134:
Is the adult education program generally expected to show a surplus of revenue over expenses that can be used by other divisions of the college?  Broken out by type of college.


146Table 5.135:
Is the adult education program generally expected to show a surplus of revenue over expenses that can be used by other divisions of the college?  Broken out by public or private status of the college.


146Table 5.136:
Is the adult education program generally expected to show a surplus of revenue over expenses that can be used by other divisions of the college?  Broken out by total full time enrollment in all programs of the college.


147Table 5.137:
Has the adult education program worked with any market research firm in the past two years?


147Table 5.138:
Has the adult education program worked with any market research firm in the past two years?  Broken out by type of college.


147Table 5.139:
Has the adult education program worked with any market research firm in the past two years?  Broken out by public or private status of the college.


147Table 5.140:
Is the adult education program generally expected to show a surplus of revenue over expenses that can be used by other divisions of the college?  Broken out by total full time enrollment in all programs of the college.


148Table 5.141:
Has the adult education program worked with any advertising agency in the past two years?


148Table 5.142:
Has the adult education program worked with any advertising agency in the past two years?  Broken out by type of college.


148Table 5.143:
Has the adult education program worked with any advertising agency in the past two years?  Broken out by public or private status of the college.


148Table 5.144:
Has the adult education program worked with any advertising agency in the past two years?  Broken out by total full time enrollment in all programs of the college.


149Table 5.145:
Has the adult education program worked with any public relations agency in the past two years?


149Table 5.146:
Has the adult education program worked with any public relations agency in the past two years?  Broken out by type of college.


149Table 5.147:
Has the adult education program worked with any public relations agency in the past two years?  Broken out by public or private status of the college.


149Table 5.148:
Has the adult education program worked with any public relations agency in the past two years?  Broken out by total full time enrollment in all programs of the college.


150Table 5.149:
Has the adult education program worked with any online marketing/web design consultancy in the past two years?


150Table 5.150:
Has the adult education program worked with any online marketing/web design consultancy in the past two years?  Broken out by type of college.


150Table 5.151:
Has the adult education program worked with any online marketing/web design consultancy in the past two years?  Broken out by public or private status of the college.


150Table 5.152:
Has the adult education program worked with any online marketing/web design consultancy in the past two years?  Broken out by total full time enrollment in all programs of the college.


151Table 5.153:
In the past year how much did the adult/continuing program spend in the aggregate on marketing, advertising and public relations consultants and firms?


151Table 5.154:
In the past year how much did the adult/continuing program spend in the aggregate on marketing, advertising and public relations consultants and firms?  Broken out by type of college.


151Table 5.155:
In the past year how much did the adult/continuing program spend in the aggregate on marketing, advertising and public relations consultants and firms?  Broken out by public or private status of the college.


151Table 5.156:
In the past year how much did the adult/continuing program spend in the aggregate on marketing, advertising and public relations consultants and firms?  Broken out by total full time enrollment in all programs of the college.


152Table 5.157:
In your view which marketing method gives your program the "biggest bang for the buck" in terms of attracting students?


152Table 5.158:
In your view which marketing method gives your program the "biggest bang for the buck" in terms of attracting students?  Broken out by type of college.


152Table 5.159:
In your view which marketing method gives your program the "biggest bang for the buck" in terms of attracting students?  Broken out by public or private status of the college.


153Table 5.160:
In your view which marketing method gives your program the "biggest bang for the buck" in terms of attracting students?  Broken out by total full time enrollment in all programs of the college.


154Table 5.161:
What are the prospects for spending on radio ads in the current year?


154Table 5.162:
What are the prospects for spending on radio ads in the current year?  Broken out by type of college.


154Table 5.163:
What are the prospects for spending on radio ads in the current year?  Broken out by public or private status of the college.


155Table 5.164:
What are the prospects for spending on radio ads in the current year?  Broken out by total full time enrollment in all programs of the college.


156Table 5.165:
What are the prospects for spending on television ads in the current year?


156Table 5.166:
What are the prospects for spending on television ads in the current year?  Broken out by type of college.


156Table 5.167:
What are the prospects for spending on television ads in the current year?  Broken out by public or private status of the college.


157Table 5.168:
What are the prospects for spending on television ads in the current year?  Broken out by total full time enrollment in all programs of the college.


158Table 5.169:
What are the prospects for spending on ads in college newspapers in the current year?


158Table 5.170:
What are the prospects for spending on ads in college newspapers in the current year?  Broken out by type of college.


158Table 5.171:
What are the prospects for spending on ads in college newspapers in the current year?  Broken out by public or private status of the college.


159Table 5.172:
What are the prospects for spending on ads in college newspapers in the current year?  Broken out by total full time enrollment in all programs of the college.


160Table 5.173:
What are the prospects for spending on ads in daily newspapers in the current year?


160Table 5.174:
What are the prospects for spending on ads in daily newspapers in the current year?  Broken out by type of college.


160Table 5.175:
What are the prospects for spending on ads in daily newspapers in the current year?  Broken out by public or private status of the college.


161Table 5.176:
What are the prospects for spending on ads in daily newspapers in the current year?  Broken out by total full time enrollment in all programs of the college.


162Table 5.177:
What are the prospects for spending on ads in magazines in the current year?


162Table 5.178:
What are the prospects for spending on ads in magazines in the current year?  Broken out by type of college.


162Table 5.179:
What are the prospects for spending on ads in magazines in the current year?  Broken out by public or private status of the college.


163Table 5.180:
What are the prospects for spending on ads in magazines in the current year?  Broken out by total full time enrollment in all programs of the college.


164Table 5.181:
What are the prospects for spending on billboard ads in the current year?


164Table 5.182:
What are the prospects for spending on billboard ads in the current year?  Broken out by type of college.


164Table 5.183:
What are the prospects for spending on billboard ads in the current year?  Broken out by public or private status of the college.


165Table 5.184:
What are the prospects for spending on billboard ads in the current year?  Broken out by total full time enrollment in all programs of the college.


166Table 5.185:
What are the prospects for spending on direct mail in the current year?


166Table 5.186:
What are the prospects for spending on direct mail in the current year?  Broken out by type of college.


166Table 5.187:
What are the prospects for spending on direct mail in the current year?  Broken out by public or private status of the college.


167Table 5.188:
What are the prospects for spending on direct mail in the current year?  Broken out by total full time enrollment in all programs of the college.


168Table 5.189:
What are the prospects for spending on opt-in email in the current year?


168Table 5.190:
What are the prospects for spending on opt-in email in the current year?  Broken out by type of college.


168Table 5.191:
What are the prospects for spending on opt-in email in the current year?  Broken out by public or private status of the college.


169Table 5.192:
What are the prospects for spending on opt-in email in the current year?  Broken out by total full time enrollment in all programs of the college.


170Table 5.193:
What are the prospects for spending on Google ads in the current year?


170Table 5.194:
What are the prospects for spending on Google ads in the current year?  Broken out by type of college.


170Table 5.195:
What are the prospects for spending on Google ads in the current year?  Broken out by public or private status of the college.


171Table 5.196:
What are the prospects for spending on Google ads in the current year?  Broken out by total full time enrollment in all programs of the college.


172Table 5.197:
What are the prospects for spending on Yahoo or Bing ads in the current year?


172Table 5.198:
What are the prospects for spending on Yahoo or Bing ads in the current year?  Broken out by type of college.


172Table 5.199:
What are the prospects for spending on Yahoo or Bing ads in the current year?  Broken out by public or private status of the college.


173Table 5.200:
What are the prospects for spending on Yahoo or Bing ads in the current year?  Broken out by total full time enrollment in all programs of the college.


174Table 5.201:
What are the prospects for spending on other search engine ads in the current year?


174Table 5.202:
What are the prospects for spending on other search engine ads in the current year?  Broken out by type of college.


174Table 5.203:
What are the prospects for spending on other search engine ads in the current year?  Broken out by public or private status of the college.


175Table 5.204:
What are the prospects for spending on other search engine ads in the current year?  Broken out by total full time enrollment in all programs of the college.


176Table 5.205:
What are the prospects for spending on Facebook ads in the current year?


176Table 5.206:
What are the prospects for spending on Facebook ads in the current year?  Broken out by type of college.


176Table 5.207:
What are the prospects for spending on Facebook in the current year?  Broken out by public or private status of the college.


177Table 5.208:
What are the prospects for spending on Facebook in the current year?  Broken out by total full time enrollment in all programs of the college.


178Table 5.209:
What are the prospects for spending on other social networking sites ads in the current year?


178Table 5.210:
What are the prospects for spending on other social networking sites ads in the current year?  Broken out by type of college.


178Table 5.211:
What are the prospects for spending on other social networking sites in the current year?  Broken out by public or private status of the college.


179Table 5.212:
What are the prospects for spending on other social networking sites in the current year?  Broken out by total full time enrollment in all programs of the college.


180Table 5.213:
What are the prospects for spending on online banner ads, site sponsorships, etc., in the current year?


180Table 5.214:
What are the prospects for spending on online banner ads, site sponsorships, etc., in the current year?  Broken out by type of college.


180Table 5.215:
What are the prospects for spending on online banner ads, site sponsorships, etc., in the current year?  Broken out by public or private status of the college.


181Table 5.216:
What are the prospects for spending on online banner ads, site sponsorships, etc., in the current year?  Broken out by total full time enrollment in all programs of the college.


182Table 5.217:
What are the prospects for spending on telephone solicitation in the current year?


182Table 5.218:
What are the prospects for spending on telephone solicitation in the current year?  Broken out by type of college.


182Table 5.219:
What are the prospects for spending on telephone solicitation in the current year?  Broken out by public or private status of the college.


183Table 5.220:
What are the prospects for spending on telephone solicitation in the current year?  Broken out by total full time enrollment in all programs of the college.


184Table 5.221:
What are the prospects for spending on sending out press releases in the current year?


184Table 5.222:
What are the prospects for spending on sending out press releases in the current year?  Broken out by type of college.


184Table 5.223:
What are the prospects for spending on sending out press releases in the current year?  Broken out by public or private status of the college.


185Table 5.224:
What are the prospects for spending on sending out press releases in the current year?  Broken out by total full time enrollment in all programs of the college.


186Table 5.225:
What are the prospects for spending on visits by recruiter to schools, businesses, etc., in the current year?


186Table 5.226:
What are the prospects for spending on visits by recruiter to schools, businesses, etc., in the current year?  Broken out by type of college.


186Table 5.227:
What are the prospects for spending on visits by recruiter to schools, businesses, etc., in the current year?  Broken out by public or private status of the college.


187Table 5.228:
What are the prospects for spending on visits by recruiter to schools, businesses, etc., in the current year?  Broken out by total full time enrollment in all programs of the college.
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188Table 6.1:
What was the program's budget in the past year?


188Table 6.2:
What was the program's budget in the past year?  Broken out by type of college.


188Table 6.3:
What was the program's budget in the past year?  Broken out by public or private status of the college.


188Table 6.4:
What was the program's budget in the past year?  Broken out by total full time enrollment in all programs of the college.


189Table 6.5:
Were staff salaries included in the adult education program's budget?


189Table 6.6:
Were staff salaries included in the adult education program's budget?  Broken out by public or private status of the college.


189Table 6.7:
Were staff salaries included in the adult education program's budget?  Broken out by total full time enrollment in all programs of the college.


190Table 6.8:
Were adjunct and part time salaries included in the adult education program's budget?


190Table 6.9:
Were adjunct and part time salaries included in the adult education program's budget?  Broken out by type of college.


190Table 6.10:
Were adjunct and part time included in the adult education program's budget?  Broken out by public or private status of the college.


190Table 6.11:
Were adjunct and part time salaries included in the adult education program's budget?  Broken out by total full time enrollment in all programs of the college.


191Table 6.12:
Were marketing expenses included in the adult education program's budget?


191Table 6.13:
Were marketing expenses included in the adult education program's budget?  Broken out by type of college.


191Table 6.14:
Were marketing expenses included in the adult education program's budget?  Broken out by public or private status of the college.


191Table 6.15:
Were marketing expenses included in the adult education program's budget?  Broken out by total full time enrollment in all programs of the college.


192Table 6.16:
Were utilities costs included in the adult education program's budget?


192Table 6.17:
Were utilities costs included in the adult education program's budget?  Broken out by type of college.


192Table 6.18:
Were utilities costs included in the adult education program's budget?  Broken out by public or private status of the college.


192Table 6.19:
Were utilities costs included in the adult education program's budget?  Broken out by total full time enrollment in all programs of the college.


193Table 6.20:
Were classroom and office space costs included in the adult education program's budget?


193Table 6.21:
Were classroom and office space costs included in the adult education program's budget?  Broken out by type of college.


193Table 6.22:
Were classroom and office space costs included in the adult education program's budget?  Broken out by public or private status of the college.


193Table 6.23:
Were classroom and office space costs included in the adult education program's budget?  Broken out by total full time enrollment in all programs of the college.


194Table 6.24:
Were educational materials expenses included in the adult education program's budget?


194Table 6.25:
Were educational materials expenses included in the adult education program's budget?  Broken out by type of college.


194Table 6.26:
Were educational materials expenses included in the adult education program's budget?  Broken out by public or private status of the college.


194Table 6.27:
Were educational materials expenses included in the adult education program's budget?  Broken out by total full time enrollment in all programs of the college.


195Table 6.28:
Choose the answer that best reflects what you think will happen to the Program's budget in the next year, the 2011-12 school year.


195Table 6.29:
Choose the answer that best reflects what you think will happen to the Program's budget in the next year, the 2011-12 school year, broken out by type of college.


195Table 6.30:
Choose the answer that best reflects what you think will happen to the Program's budget in the next year, the 2011-12 school year, broken out by public or private status of the college.


196Table 6.31:
Choose the answer that best reflects what you think will happen to the Program's budget in the next year, the 2011-12 school year, broken out by total full time enrollment in all programs of the college.
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197Table 7.1:
If the program has proprietary education contracts with government agencies or businesses, etc, then approximately what percentage of overall adult/continuing program revenues are from these sources?


197Table 7.2:
If the program has proprietary education contracts with government agencies or businesses, etc, then approximately what percentage of overall adult/continuing program revenues are from these sources?  Broken out by type of college.


197Table 7.3:
If the program has proprietary education contracts with government agencies or businesses, etc, then approximately what percentage of overall adult/continuing program revenues are from these sources?  Broken out by public or private status of the college.


198Table 7.4:
If the program has proprietary education contracts with government agencies or businesses, etc, then approximately what percentage of overall adult/continuing program revenues are from these sources?  Broken out by total full time enrollment in all programs of the college.


199Table 7.5:
Does the adult education program provide courses specifically designed and packaged for or sold to prisons?


199Table 7.6:
Does the adult education program provide courses specifically designed and packaged for or sold to prisons?  Broken out by type of college.


199Table 7.7:
Does the adult education program provide courses specifically designed and packaged for or sold to prisons?  Broken out by public or private status of the college.


199Table 7.8:
Does the adult education program provide courses specifically designed and packaged for or sold to prisons?  Broken out by total full time enrollment in all programs of the college.


200Table 7.9:
Does the adult education program provide courses specifically designed and packaged for or sold to hospitals?


200Table 7.10:
Does the adult education program provide courses specifically designed and packaged for or sold to hospitals?  Broken out by type of college.


200Table 7.11:
Does the adult education program provide courses specifically designed and packaged for or sold to hospitals?  Broken out by public or private status of the college.


200Table 7.12:
Does the adult education program provide courses specifically designed and packaged for or sold to hospitals?  Broken out by total full time enrollment in all programs of the college.


201Table 7.13:
Does the adult education program provide courses specifically designed and packaged for or sold to the U.S. Armed Forces?


201Table 7.14:
Does the adult education program provide courses specifically designed and packaged for or sold to the U.S. Armed Forces?  Broken out by type of college.


201Table 7.15:
Does the adult education program provide courses specifically designed and packaged for or sold to the U.S. Armed Forces?  Broken out by public or private status of the college.


201Table 7.16:
Does the adult education program provide courses specifically designed and packaged for or sold to the U.S. Armed Forces?  Broken out by total full time enrollment in all programs of the college.


202Table 7.17:
Does the adult education program provide courses specifically designed and packaged for or sold to K-12 education institutions?


202Table 7.18:
Does the adult education program provide courses specifically designed and packaged for or sold to K-12 education institutions?  Broken out by type of college.


202Table 7.19:
Does the adult education program provide courses specifically designed and packaged for or sold to K-12 education institutions?  Broken out by public or private status of the college.


202Table 7.20:
Does the adult education program provide courses specifically designed and packaged for or sold to K-12 education institutions?  Broken out by total full time enrollment in all programs of the college.


203Table 7.21:
Does the adult education program provide courses specifically designed and packaged for or sold to utilities institutions?


203Table 7.22:
Does the adult education program provide courses specifically designed and packaged for or sold to utilities institutions?  Broken out by type of college.


203Table 7.23:
Does the adult education program provide courses specifically designed and packaged for or sold to utilities institutions?  Broken out by public or private status of the college.


203Table 7.24:
Does the adult education program provide courses specifically designed and packaged for or sold to utilities institutions?  Broken out by total full time enrollment in all programs of the college.


204Table 7.25:
Does the adult education program provide courses specifically designed and packaged for or sold to retail/wholesale institutions?


204Table 7.26:
Does the adult education program provide courses specifically designed and packaged for or sold to retail/wholesale institutions?  Broken out by type of college.


204Table 7.27:
Does the adult education program provide courses specifically designed and packaged for or sold to retail/wholesale institutions?  Broken out by public or private status of the college.


204Table 7.28:
Does the adult education program provide courses specifically designed and packaged for or sold to retail/wholesale institutions?  Broken out by total full time enrollment in all programs of the college.


205Table 7.29:
Does the adult education program provide courses specifically designed and packaged for or sold to banking/finance/insurance institutions?


205Table 7.30:
Does the adult education program provide courses specifically designed and packaged for or sold to banking/finance/insurance institutions?  Broken out by type of college.


205Table 7.31:
Does the adult education program provide courses specifically designed and packaged for or sold to banking/finance/insurance institutions?  Broken out by public or private status of the college.


205Table 7.32:
Does the adult education program provide courses specifically designed and packaged for or sold to banking/finance/insurance institutions?  Broken out by total full time enrollment in all programs of the college.


206Table 7.33:
Does the adult education program provide courses specifically designed and packaged for or sold to manufacturing?


206Table 7.34:
Does the adult education program provide courses specifically designed and packaged for or sold to manufacturing?  Broken out by type of college.


206Table 7.35:
Does the adult education program provide courses specifically designed and packaged for or sold to manufacturing?  Broken out by public or private status of the college.


206Table 7.36:
Does the adult education program provide courses specifically designed and packaged for or sold to manufacturing?  Broken out by total full time enrollment in all programs of the college.


208Table 7.37:
If your adult education program has contracts to provide educational services to specific institutions do some of these institutions enjoy discounts off of the tuition prices that might have been charged those in programs offered to the general public?


208Table 7.38:
If your adult education program has contracts to provide educational services to specific institutions do some of these institutions enjoy discounts off of the tuition prices that might have been charged those in programs offered to the general public?  Broken out by type of college.


208Table 7.39:
If your adult education program has contracts to provide educational services to specific institutions do some of these institutions enjoy discounts off of the tuition prices that might have been charged those in programs offered to the general public?  Broken out by public or private status of the college.


209Table 7.40:
If your adult education program has contracts to provide educational services to specific institutions do some of these institutions enjoy discounts off of the tuition prices that might have been charged those in programs offered to the general public?  Broken out by total full time enrollment in all programs of the college.


210Table 7.41:
Does the adult education program have non-English language marketing brochures or make any advertising/marketing efforts in languages other than English?


210Table 7.42:
Does the adult education program have non-English language marketing brochures or make any advertising/marketing efforts in languages other than English?  Broken out by type of college.


210Table 7.43:
Does the adult education program have non-English language marketing brochures or make any advertising/marketing efforts in languages other than English?  Broken out by public or private status of the college.


210Table 7.44:
Does the adult education program have non-English language marketing brochures or make any advertising/marketing efforts in languages other than English?  Broken out by total full time enrollment in all programs of the college.
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211Table 8.1:
Does the adult education program offer distance learning courses?


211Table 8.2:
Does the adult education program offer distance learning courses?  Broken out by type of college.


211Table 8.3:
Does the adult education program offer distance learning courses?  Broken out by public or private status of the college.


211Table 8.4:
Does the adult education program offer distance learning courses?  Broken out by total full time enrollment in all programs of the college.


212Table 8.5:
If the adult education program offers distance education programs, approximately what percentage of total program revenue is accounted for by distance learning courses?


212Table 8.6:
If the adult education program offers distance education programs, approximately what percentage of total program revenue is accounted for by distance learning courses?  Broken out by type of college.


212Table 8.7:
If the adult education program offers distance education programs, approximately what percentage of total program revenue is accounted for by distance learning courses?  Broken out by public or private status of the college.


213Table 8.8:
If the adult education program offers distance education programs, approximately what percentage of total program revenue is accounted for by distance learning courses?  Broken out by total full time enrollment in all programs of the college.


214Table 8.9:
Does the adult education program employ one or more individuals whose task it is to assist instructors and students in using distance learning technologies?


214Table 8.10:
Does the adult education program employ one or more individuals whose task it is to assist instructors and students in using distance learning technologies?  Broken out by type of college.


214Table 8.11:
Does the adult education program employ one or more individuals whose task it is to assist instructors and students in using distance learning technologies?  Broken out by public or private status of the college.


215Table 8.12:
Does the adult education program employ one or more individuals whose task it is to assist instructors and students in using distance learning technologies?  Broken out by total full time enrollment in all programs of the college.
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216Table 9.1:
Has the adult/continuing education program developed classes or programs in foreign countries?


216Table 9.2:
Has the adult/continuing education program developed classes or programs in foreign countries?  Broken out by type of college.


216Table 9.3:
Has the adult/continuing education program developed classes or programs in foreign countries?  Broken out by public or private status of the college.


216Table 9.4:
Has the adult/continuing education program developed classes or programs in foreign countries?  Broken out by total full time enrollment in all programs of the college.


217Table 9.5:
Has the adult education program joined forces with other colleges or universities to collaboratively offer classes or programs?


217Table 9.6:
Has the adult education program joined forces with other colleges or universities to collaboratively offer classes or programs?  Broken out by type of college.


217Table 9.7:
Has the adult education program joined forces with other colleges or universities to collaboratively offer classes or programs?  Broken out by public or private status of the college.


217Table 9.8:
Has the adult education program joined forces with other colleges or universities to collaboratively offer classes or programs?  Broken out by total full time enrollment in all programs of the college.


218Table 9.9:
Has the adult education program joined forces with elementary or grammar schools to collaboratively offer classes or programs?


218Table 9.10:
Has the adult education program joined forces with elementary or grammar schools to collaboratively offer classes or programs?  Broken out by type of college.


218Table 9.11:
Has the adult education program joined forces with other colleges or universities to collaboratively offer classes or programs?  Broken out by public or private status of the college.


218Table 9.12:
Has the adult education program joined forces with elementary or grammar schools to collaboratively offer classes or programs?  Broken out by total full time enrollment in all programs of the college.


219Table 9.13:
Has the adult education program joined forces with museums to collaboratively offer classes or programs?


219Table 9.14:
Has the adult education program joined forces with museums to collaboratively offer classes or programs?  Broken out by type of college.


219Table 9.15:
Has the adult education program joined forces with museums to collaboratively offer classes or programs?  Broken out by public or private status of the college.


219Table 9.16:
Has the adult education program joined forces with museums to collaboratively offer classes or programs?  Broken out by total full time enrollment in all programs of the college.


220Table 9.17:
Has the adult education program joined forces with trade associations or professional organizations to collaboratively offer classes or programs?


220Table 9.18:
Has the adult education program joined forces with trade associations or professional organizations to collaboratively offer classes or programs?  Broken out by type of college.


220Table 9.19:
Has the adult education program joined forces with trade associations or professional organizations to collaboratively offer classes or programs?  Broken out by public or private status of the college.


220Table 9.20:
Has the adult education program joined forces with trade associations or professional organizations to collaboratively offer classes or programs?  Broken out by total full time enrollment in all programs of the college.


222Table 9.21:
Has the adult education program ever bid on education contracts to provide educational services to any of international organizations such as the World Bank, United Nations, or other international organizations?


222Table 9.22:
Has the adult education program ever bid on education contracts to provide educational services to any of international organizations such as the World Bank, United Nations, or other international organizations?  Broken out by type of college.


222Table 9.23:
Has the adult education program ever bid on education contracts to provide educational services to any of international organizations such as the World Bank, United Nations, or other international organizations?  Broken out by public or private status of the college.


223Table 9.24:
Has the adult education program ever bid on education contracts to provide educational services to any of international organizations such as the World Bank, United Nations, or other international organizations?  Broken out by total full time enrollment in all programs of the college.


224Table 9.25:
Has the adult education program ever bid on education contracts to provide educational services to the U.S. Government (including the armed forces)?


224Table 9.26:
Has the adult education program ever bid on education contracts to provide educational services to the U.S. Government (including the armed forces)?  Broken out by type of college.


224Table 9.27:
Has the adult education program ever bid on education contracts to provide educational services to the U.S. Government (including the armed forces)?  Broken out by public or private status of the college.


224Table 9.28:
Has the adult education program ever bid on education contracts to provide educational services to the U.S. Government (including the armed forces)?  Broken out by total full time enrollment in all programs of the college.


225Table 9.29:
Has the adult education program ever bid on education contracts to provide educational services to any state (or provincial) government?


225Table 9.30:
Has the adult education program ever bid on education contracts to provide educational services to any state (or provincial) government?  Broken out by type of college.


225Table 9.31:
Has the adult education program ever bid on education contracts to provide educational services any state (or provincial) government?  Broken out by public or private status of the college.


225Table 9.32:
Has the adult education program ever bid on education contracts to provide educational services to any state (or provincial) government?  Broken out by total full time enrollment in all programs of the college.


226Table 9.33:
Has the adult education program ever bid on education contracts to provide educational services to a local government?


226Table 9.34:
Has the adult education program ever bid on education contracts to provide educational services to a local government?  Broken out by type of college.


226Table 9.35:
Has the adult education program ever bid on education contracts to provide educational services a local government?  Broken out by public or private status of the college.


226Table 9.36:
Has the adult education program ever bid on education contracts to provide educational services to a local government?  Broken out by total full time enrollment in all programs of the college.


227Table 9.37:
Has the adult education program ever bid on education contracts to provide educational services to a public utility?


227Table 9.38:
Has the adult education program ever bid on education contracts to provide educational services to a public utility?  Broken out by type of college.


227Table 9.39:
Has the adult education program ever bid on education contracts to provide educational services a public utility?  Broken out by public or private status of the college.


227Table 9.40:
Has the adult education program ever bid on education contracts to provide educational services to a public utility?  Broken out by total full time enrollment in all programs of the college.


228Table 9.41:
Has the adult education program ever bid on education contracts to provide educational services to K-12 school districts?


228Table 9.42:
Has the adult education program ever bid on education contracts to provide educational services to K-12 school districts?  Broken out by type of college.


228Table 9.43:
Has the adult education program ever bid on education contracts to provide educational services K-12 school districts?  Broken out by public or private status of the college.


228Table 9.44:
Has the adult education program ever bid on education contracts to provide educational services to K-12 school districts?  Broken out by total full time enrollment in all programs of the college.




