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77Table 4.4:
How many individuals working in your department spend at least 10% of their work time developing or marketing videos? Broken out by enrollment.


78Table 4.5:
How many individuals working in your department spend at least 10% of their work time developing or marketing videos? Broken out by type of institution.


79Table 4.6:
Approximately how many man-hours (one full-time worker’s year is roughly 2,000 man-hours) does your organization spend per year on video development and marketing?


79Table 4.7:
Approximately how many man-hours (one full-time worker’s year is roughly 2,000 man-hours) does your organization spend per year on video development and marketing? Broken out by public or private college status.


79Table 4.8:
Approximately how many man-hours (one full-time worker’s year is roughly 2,000 man-hours) does your organization spend per year on video development and marketing? Broken out by institutional importance placed on video marketing.


79Table 4.9:
Approximately how many man-hours (one full-time worker’s year is roughly 2,000 man-hours) does your organization spend per year on video development and marketing? Broken out by enrollment.


80Table 4.10:
Approximately how many man-hours (one full-time worker’s year is roughly 2,000 man-hours) does your organization spend per year on video development and marketing? Broken out by type of institution.


81Table 4.11:
Does your organization have any individuals whose full-time job is to make or market videos?


81Table 4.12:
Does your organization have any individuals whose full-time job is to make or market videos? Broken out by public or private college status.


81Table 4.13:
Does your organization have any individuals whose full-time job is to make or market videos? Broken out by institutional importance placed on video marketing.


81Table 4.14:
Does your organization have any individuals whose full-time job is to make or market videos? Broken out by enrollment.


81Table 4.15:
Does your organization have any individuals whose full-time job is to make or market videos? Broken out by type of institution.


84Table 4.16:
Have you ever hired a consultant or outside firm to help you with video production?


84Table 4.17:
Have you ever hired a consultant or outside firm to help you with video production? Broken out by public or private college status.


84Table 4.18:
Have you ever hired a consultant or outside firm to help you with video production? Broken out by institutional importance placed on video marketing.


84Table 4.19:
Have you ever hired a consultant or outside firm to help you with video production? Broken out by enrollment.


84Table 4.20:
Have you ever hired a consultant or outside firm to help you with video production? Broken out by type of institution.


85Table 4.21:
Have you ever hired a consultant or outside firm to help you with script writing and video content development?


85Table 4.22:
Have you ever hired a consultant or outside firm to help you with script writing and video content development? Broken out by public or private college status.


85Table 4.23:
Have you ever hired a consultant or outside firm to help you with script writing and video content development? Broken out by institutional importance placed on video marketing.


85Table 4.24:
Have you ever hired a consultant or outside firm to help you with script writing and video content development? Broken out by enrollment.


85Table 4.25:
Have you ever hired a consultant or outside firm to help you with script writing and video content development? Broken out by type of institution.


86Table 4.26:
Have you ever hired a consultant or outside firm to help you with video keyword and metadata development?


86Table 4.27:
Have you ever hired a consultant or outside firm to help you with video keyword and metadata development? Broken out by public or private college status.


86Table 4.28:
Have you ever hired a consultant or outside firm to help you with video keyword and metadata development? Broken out by institutional importance placed on video marketing.


86Table 4.29:
Have you ever hired a consultant or outside firm to help you with video keyword and metadata development? Broken out by enrollment.


86Table 4.30:
Have you ever hired a consultant or outside firm to help you with video keyword and metadata development? Broken out by type of institution.


87Table 4.31:
Have you ever hired a consultant or outside firm to help you with video file sharing submission and relations strategy?


87Table 4.32:
Have you ever hired a consultant or outside firm to help you with video file sharing submission and relations strategy? Broken out by public or private college status.


87Table 4.33:
Have you ever hired a consultant or outside firm to help you with video file sharing submission and relations strategy? Broken out by institutional importance placed on video marketing.


87Table 4.34:
Have you ever hired a consultant or outside firm to help you with video file sharing submission and relations strategy? Broken out by enrollment.


87Table 4.35:
Have you ever hired a consultant or outside firm to help you with video file sharing submission and relations strategy? Broken out by type of institution.


88Table 4.36:
In the past two years, how much has your organization spent on advertising agencies, video production consultants, and other firms, consultants and freelancers for the purpose of producing or marketing videos?


88Table 4.37:
In the past two years, how much has your organization spent on advertising agencies, video production consultants, and other firms, consultants and freelancers for the purpose of producing or marketing videos? Broken out by public or private college status.


88Table 4.38:
In the past two years, how much has your organization spent on advertising agencies, video production consultants, and other firms, consultants and freelancers for the purpose of producing or marketing videos? Broken out by institutional importance placed on video marketing.


88Table 4.39:
In the past two years, how much has your organization spent on advertising agencies, video production consultants, and other firms, consultants and freelancers for the purpose of producing or marketing videos? Broken out by enrollment.


89Table 4.40:
In the past two years, how much has your organization spent on advertising agencies, video production consultants, and other firms, consultants and freelancers for the purpose of producing or marketing videos? Broken out by type of institution.


90Table 4.41:
How would you rate the cost effectiveness of video marketing vis-à-vis direct mail marketing?


90Table 4.42:
How would you rate the cost effectiveness of video marketing vis-à-vis direct mail marketing? Broken out by public or private college status.


90Table 4.43:
How would you rate the cost effectiveness of video marketing vis-à-vis direct mail marketing? Broken out by institutional importance placed on video marketing.


90Table 4.44:
How would you rate the cost effectiveness of video marketing vis-à-vis direct mail marketing? Broken out by enrollment.


91Table 4.45:
How would you rate the cost effectiveness of video marketing vis-à-vis direct mail marketing? Broken out by type of institution.


92Table 4.46:
How would you rate the cost effectiveness of video marketing vis-à-vis pay-per-click keyword advertising on search engines?


92Table 4.47:
How would you rate the cost effectiveness of video marketing vis-à-vis pay-per-click keyword advertising on search engines? Broken out by public or private college status.


92Table 4.48:
How would you rate the cost effectiveness of video marketing vis-à-vis pay-per-click keyword advertising on search engines? Broken out by institutional importance placed on video marketing.


93Table 4.49:
How would you rate the cost effectiveness of video marketing vis-à-vis pay-per-click keyword advertising on search engines? Broken out by enrollment.


93Table 4.50:
How would you rate the cost effectiveness of video marketing vis-à-vis pay-per-click keyword advertising on search engines? Broken out by type of institution.


94Table 4.51:
How would you rate the cost effectiveness of video marketing vis-à-vis newspaper or magazine ads?


94Table 4.52:
How would you rate the cost effectiveness of video marketing vis-à-vis newspaper or magazine ads? Broken out by public or private college status.


94Table 4.53:
How would you rate the cost effectiveness of video marketing vis-à-vis newspaper or magazine ads? Broken out by institutional importance placed on video marketing.


94Table 4.54:
How would you rate the cost effectiveness of video marketing vis-à-vis newspaper or magazine ads? Broken out by enrollment.


95Table 4.55:
How would you rate the cost effectiveness of video marketing vis-à-vis newspaper or magazine ads? Broken out by type of institution.


96Table 4.56:
How would you rate the cost effectiveness of video marketing vis-à-vis television or radio advertising?


96Table 4.57:
How would you rate the cost effectiveness of video marketing vis-à-vis television or radio advertising? Broken out by public or private college status.


96Table 4.58:
How would you rate the cost effectiveness of video marketing vis-à-vis television or radio advertising? Broken out by institutional importance placed on video marketing.


96Table 4.59:
How would you rate the cost effectiveness of video marketing vis-à-vis television or radio advertising? Broken out by enrollment.


97Table 4.60:
How would you rate the cost effectiveness of video marketing vis-à-vis television or radio advertising? Broken out by type of institution.


102Table 4.61:
Does your college maintain one or more marketing oriented video blogs?


102Table 4.62:
Does your college maintain one or more marketing oriented video blogs? Broken out by public or private college status.


102Table 4.63:
Does your college maintain one or more marketing oriented video blogs? Broken out by institutional importance placed on video marketing.


102Table 4.64:
Does your college maintain one or more marketing oriented video blogs? Broken out by enrollment.


102Table 4.65:
Does your college maintain one or more marketing oriented video blogs? Broken out by type of institution.


103Table 4.66:
Does your college offer a virtual tour on the college website?


103Table 4.67:
Does your college offer a virtual tour on the college website? Broken out by public or private college status.


103Table 4.68:
Does your college offer a virtual tour on the college website? Broken out by institutional importance placed on video marketing.


103Table 4.69:
Does your college offer a virtual tour on the college website? Broken out by enrollment.


103Table 4.70:
Does your college offer a virtual tour on the college website? Broken out by type of institution.


104Table 4.71:
Does your college, for marketing purposes, send video links with emailed press releases?


104Table 4.72:
Does your college, for marketing purposes, send video links with emailed press releases? Broken out by public or private college status.


104Table 4.73:
Does your college, for marketing purposes, send video links with emailed press releases? Broken out by institutional importance placed on video marketing.


104Table 4.74:
Does your college, for marketing purposes, send video links with emailed press releases? Broken out by enrollment.


104Table 4.75:
Does your college, for marketing purposes, send video links with emailed press releases? Broken out by type of institution.


105Table 4.76:
Does your college send podcasts or other videos to prospective students?


105Table 4.77:
Does your college send podcasts or other videos to prospective students? Broken out by public or private college status.


105Table 4.78:
Does your college send podcasts or other videos to prospective students? Broken out by institutional importance placed on video marketing.


105Table 4.79:
Does your college send podcasts or other videos to prospective students? Broken out by enrollment.


105Table 4.80:
Does your college send podcasts or other videos to prospective students? Broken out by type of institution.


106Table 4.81:
Does your college have a library of podcasts or other videos that can be downloaded on demand by prospective students?


106Table 4.82:
Does your college have a library of podcasts or other videos that can be downloaded on demand by prospective students? Broken out by public or private college status.


106Table 4.83:
Does your college have a library of podcasts or other videos that can be downloaded on demand by prospective students? Broken out by institutional importance placed on video marketing.


106Table 4.84:
Does your college have a library of podcasts or other videos that can be downloaded on demand by prospective students? Broken out by enrollment.


106Table 4.85:
Does your college have a library of podcasts or other videos that can be downloaded on demand by prospective students? Broken out by type of institution.




