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152Table 7.18A: Library website


153Table 7.19: Over the past three years, how much did the library spend for outside programmers, consultants, and freelancers to alter, upgrade, or service in any way your academic library website(s) or your library social media sites? Broken out by public or private status of the college.


153Table 7.19A: Library website


154Table 7.20: Over the past three years, how much did the library spend for outside programmers, consultants, and freelancers to alter, upgrade, or service in any way your academic library website(s) or your library social media sites? Broken out by full-time equivalent student enrollment of the college.


154Table 7.20A: Library website


155Table 8.1: How many files are on your library's web site?


155Table 8.2: How many files are on your library's web site? Broken out by type of college.


155Table 8.3: How many files are on your library's web site? Broken out by public or private status of the college.


155Table 8.4: How many files are on your library's web site? Broken out by full-time equivalent student enrollment of the college.


156Table 8.5: How many unique visitors to the library website does your library site average weekly from September to May while college is in session?


156Table 8.6: How many unique visitors to the library website does your library site average weekly from September to May while college is in session? Broken out by type of college.


156Table 8.7: How many unique visitors to the library website does your library site average weekly from September to May while college is in session? Broken out by public or private status of the college.


157Table 8.8: How many unique visitors to the library website does your library site average weekly from September to May while college is in session? Broken out by full-time equivalent student enrollment of the college.



 SURVEY PARTICIPANTS

	Augustana College (South Dakota)

	Baton Rouge Community College

	Cal Poly Pomona

	Central Wyoming College

	Charter College

	Chesapeake College

	Coastal Carolina University

	College of the Holy Cross

	College of the Rockies

	Colorado State University – Pueblo

	Community College of Vermont/Vermont Technical College

	Creighton University

	Dine College

	Florida Keys Community College

Franklin & Marshall College

Gogebic Community College

Golden Gate Baptist Theological Seminary

Illinois Institute of Technology

Kendall College

Laguna College of Art + Design

Lansing Community College

Las Positas College

Lehman College – CUNY

Long Beach City College

Los Medanos College

Michigan State University

Mott Community College

Neosho County Community College

New College of Florida

New York City College of Technology – CUNY

North Dakota State College of Science

Ohio University

Ozarks Technical Community College

Pitt Community College

Portland Community College

Princeton University

Sam Houston State University
Santa Rosa Junior College

Sheridan College 

Southwest Baptist University

SUNY Potsdam

Tarleton State University

Texas A&M University – Kingsville

Texas A&M University – Commerce

Trocaire College

The University of Akron

University of Alaska Anchorage

University of Colorado at Colorado Springs

University of Dayton

University of Detroit Mercy

University of Illinois at Chicago

University of Michigan

University of New Hampshire

University of Northern Iowa

University of Oregon

University of South Alabama

Wheelock College


