Chapter 7: Relations with Library Patrons

Table 7.1:  How many specific suggestions have you received (by email, phone, in person or by other means) from library patrons to purchase particular monographs, books, databases, journals or other information resources in the past year?
	
	Mean
	Median
	Minimum
	Maximum

	Entire Sample
	18.57
	20.00
	0.00
	40.00


Table 7.2:  How many specific suggestions have you received (by email, phone, in person or by other means) from library patrons to purchase particular monographs, books, databases, journals or other information resources in the past year? Broken Out by Country

	Country
	Mean
	Median
	Minimum
	Maximum

	United States
	19.12
	20.00
	0.00
	40.00

	Other
	16.25
	15.00
	5.00
	30.00


Table 7.3:  How many specific suggestions have you received (by email, phone, in person or by other means) from library patrons to purchase particular monographs, books, databases, journals or other information resources in the past year? Broken Out by Specific Budgetary Allocation for Finance or Economics

	Budgetary Allocation for Finance or Economics
	Mean
	Median
	Minimum
	Maximum

	Yes
	16.76
	20.00
	5.00
	40.00

	No
	21.36
	25.00
	0.00
	40.00


Table 7.4:  Does your institution have a specifically designated liaison person in the library patron community (i.e., in corporate or academic departments) who acts as a liaison with the library?

	
	Yes
	No

	Entire Sample
	76.19%
	23.81%


Table 7.5:  Does your institution have a specifically designated liaison person in the library patron community (i.e., in corporate or academic departments) who acts as a liaison with the library? Broken Out by Country

	Country
	Yes
	No

	United States
	76.47%
	23.53%

	Other
	75.00%
	25.00%


Table 7.6:  Does your institution have a specifically designated liaison person in the library patron community (i.e., in corporate or academic departments) who acts as a liaison with the library? Broken Out by Specific Budgetary Allocation for Finance or Economics

	Budgetary Allocation for Finance or Economics
	Yes
	No

	Yes
	71.43%
	28.57%

	No
	85.71%
	14.29%


Table 7.7:  Which phrase best describes the level of involvement of library patrons in your subject area in acquisitions decision making?

	
	They rely on us to make decisions and we prefer it that way
	They rely on us to make decisions but we wish they would be more involved
	We make most major decisions jointly but we would prefer more leeway
	We make most major decisions jointly and it works out well 
	We make most major decisions jointly and we could use more input from them
	They are a bit over-involved and that hurts the decision making in the long run

	Entire Sample
	20.00%
	60.00%
	0.00%
	20.00%
	0.00%
	0.00%


Table 7.8:  Which phrase best describes the level of involvement of library patrons in your subject area in acquisitions decision making? Broken Out by Country

	Country
	They rely on us to make decisions and we prefer it that way
	They rely on us to make decisions but we wish they would be more involved
	We make most major decisions jointly but we would prefer more leeway
	We make most major decisions jointly and it works out well 
	We make most major decisions jointly and we could use more input from them
	They are a bit over-involved and that hurts the decision making in the long run

	United States
	11.76%
	70.59%
	0.00%
	17.65%
	0.00%
	0.00%

	Other
	66.67%
	0.00%
	0.00%
	33.33%
	0.00%
	0.00%


Table 7.9:  Which phrase best describes the level of involvement of library patrons in your subject area in acquisitions decision making? Broken Out by Specific Budgetary Allocation for Finance or Economics
	Budgetary Allocation for Finance or Economics
	They rely on us to make decisions and we prefer it that way
	They rely on us to make decisions but we wish they would be more involved
	We make most major decisions jointly but we would prefer more leeway
	We make most major decisions jointly and it works out well 
	We make most major decisions jointly and we could use more input from them
	They are a bit over-involved and that hurts the decision making in the long run

	Yes
	21.43%
	57.14%
	0.00%
	21.43%
	0.00%
	0.00%

	No
	16.67%
	66.67%
	0.00%
	16.67%
	0.00%
	0.00%


Describe how you handle liaison with academic or corporate departments or other end users of your information materials. How do you obtain their opinions? Do you survey them? Meet with them? Hold meetings? If your end user is the general public (for public libraries) or a student body, how do you assess their collection needs?

1. Email primarily. Small campus so sometimes I meet them formally or chat with them when I see them on campus. Did do a formal survey one year ago on databases and received good representation and feedback. If I held meetings, I would be lucky to get one or two to show up. It's not that they aren't interested (well, some are not) but they have too many competing demands, the same as librarians do.

2. Very difficult to do. I am new to this job, have attempted to meet with a few faculty, send emails, etc.

3. I meet regularly with one faculty member from each department. I keep all faculty informed through regular emails. Student needs are filtered through the faculty.

4. Ask Dean and Faculty

5. I meet with them regularly
6. Email, meetings

7. Generally we only contact them when decisions need to be made for cancellations or for new database acquisitions since they are not really interested in devoting their time to library issues. They do not favor having meetings so communication is usually via email or phone to which there is usually little response. Collection needs are determined by academic programs offered at the University and used to set our approval profile for books. The approval books and e-books acquired are patron selected as a result of their actual use. Databases selected for acquisition are based on knowledge of patron demands not being met by our current databases. This knowledge comes through student and faculty reference encounters. New journals are only acquired when requested by faculty.

8. Email, meetings
9. In the past year I have surveyed Business faculty, used email, met with a few of them. A new Business Dean has been very helpful. As for student body, we do some surveys, focus groups, and the Dean of Library has her own student group she meets with.

10. Surveys and meetings are my primary way of reaching out to the community

11. Occasional meetings and surveys
12. Email to individuals and groups, meet with them individually

13. Meet with them or correspond through email

14. Surveys are conducted occasionally. We spend of our time meeting one on one with researchers.
15. I am in contact with faculty liaisons on an average of once per week and their opinions are very important in library purchases

16. Emails, onsite sessions, meetings with advisory group, occasional email survey, flyers, classroom visits, hold workshops

17. Form on the web, request from research guides, and they emailing me directly

18. If Congress needs something we don't have they purchase it. We generally have what they need
19. I will email the pertinent department or discuss with my library representative

Chapter 8: Trends in Finance and Economics

Which library resources do you feel are under appreciated in your subject area?

1. Euromonitor, Gale Virtual Reference, Credo, Historical Wall Street Journal

2. Mergent Online, wide variety of e-books
3. PAIS, WRDS

4. Lexis-Nexis, Mergent

5. Students do not take advantage of the reference works

6. Databases - they go to Google and miss the boat completely

7. OECD iLibrary, ProQuest Statistical Insight

8. GMID Passport, CRSP

9. Factiva, e-books

10. Euromonitor, Gale Virtual Reference, Science Direct

11. Value Line, StockGuide

12. EIU Online, OECD iLibrary

13. Bureau Van Dijk databases, EIU databases, Mergent databases, Risk Metrics databases

14. ProQuest Statistical Insight

15. Factiva and Mergent databases

16. IMF, OECD, Media production equipment and services

17. Passport GMID, Mergent Online
Table 8.1:  Which phrase best describes the patron base in your subject area?
	
	Declining
	Remaining the Same
	Growing

	Entire Sample
	4.76%
	42.86%
	52.38%


Table 8.2:  Which phrase best describes the patron base in your subject area? Broken Out by Country

	Country
	Declining
	Remaining the Same
	Growing

	United States
	5.88%
	41.18%
	52.94%

	Other
	0.00%
	50.00%
	50.00%


Table 8.3:  Which phrase best describes the patron base in your subject area? Broken Out by Specific Budgetary Allocation for Finance or Economics

	Budgetary Allocation for Finance or Economics
	Declining
	Remaining the Same
	Growing

	Yes
	7.14%
	35.71%
	57.14%

	No
	0.00%
	57.14%
	42.86%


