Describe what your library has done in the past three years to change its search interface to make it more attractive and effective for end users.
	1. We have just started a redesign exploration.

	2. Nothing. Ours is simple and we want to keep it that way.

	3. We have started the process of our site redesign, which will focus on usability testing and website personas.

	4. Less text; more "scannable" content; University site design under content management (Sharepoint), but the library was not included in the stakeholders who decided how the new site should be designed. As a result, as the library 's webmaster, when the university web redesign was implemented, I insisted on receiving the files so I could create a static site that would look like the university's site in every way, though it is a static site, and I upgrade the code whenever the University templates change. I have since insisted on being considered a stakeholder in the University's web initiatives, and have been placed on the university's web committee.

	5. Implemented an ERM module in our III catalog. Usability tests informed design and function. Created a tabbed search widget used on our homepage and in course management and campus portal allowing users to easily search for books, articles, and textbooks (course reserves).

	6. We've implemented searches on the main website just this semester. Students seem happy with the ease of use.

	7. Nothing on the homepage. We've done some tweaks to our Xerxes interface however.

	8. We created a tabbed search box on our main page, so that patrons can choose what content they want to search, including discovery service, library catalog, journal articles (within discovery service) or journal/ebook titles.

	9. We have not been able to change our interface because it is under the control of the campus webmaster.

	10. In three years we have gone from a website that did not have a search interface to a homegrown search interface to having just purchased a commercial product to serve as the search interface.  The commercial product is to be launched in January 2013.

	11. We have updated our search fields into a tabbed field box.

	12. Made more use of white space. Uses the "three click" format to reach information.

	13. For catalog search, moved it from the middle of the page to the upper left. We have a search box for articles on the home page. Was able to finally convince people that we MUST have a general site search in the upper right hand corner.

	14. We have done extensive usability testing with out users to refine our search box design, including better contextual help and clearer designation of search modes. We also changed the default search from title to keyword.

	15. The website has been completely overhauled and rewritten from scratch, based on usability testing and card sorting.

	16. We got a discovery service (instead of federated search) in the last three years. We have spent a lot of time trying to fix broken links within it.

	17. Added a tabbed series of search boxes on the homepage to give quick access to popular search needs. Implemented a commercial discovery system with local branding. Recently modified the available search tabs, their labels, and their design/format based on usability testing (e.g., changed "Books & More" label to "Books & Ebooks" for catalog search; removed default description/instruction text from inside the search boxes to make them more visible AS search boxes; added specific radio button limiters to discovery system and catalog search boxes to simplify common search needs, etc.).

	18. The library (and college) website search is now powered by Google. After making the change and local tweaking of the algorithms, search results are much more useful.

	19. Redesigned for simplicity. Rebranded pages for consistency. Minimized style sheets, but increased control with style sheets. Added instant search with content filtering for finding research tools on the site (search results show as search is typed).

	20. Made extensive use of LibGuides, paid close attention to accessibility and usability, implemented Serials Solutions SUMMON discovery tool, made website mobile-friendly.

	21. We redesigned the main library homepage in 2012 to incorporate a single search box for our new discovery service.

	22. Redesign phase1, currently in redesign phase 2 (usability study, plus testing).

	23. See comment above about relocating site search. We do extensive user testing and adjust accordingly. In our forthcoming redesign, for example, we will be making article search more prominent, adding a dynamic daily hours section, and simplifying navigation on the homepage and site wide.

	24. Small formatting changes within the limitations of the content management system.

	25. A complete UI redesign and infrastructure development in 2012. An effort to perform usability studies and perform surveys was launched prior to and assisted in providing information to the developers and designers.

	26. We redesigned our website to focus all search tools in the top quadrant of the site, in an interactive search interface and installed a discovery platform (we also federate - you seem to ask about federated and discovery systems in the same question, above). We also placed all high-level research support tools, such as citation generation tools, instant chat with a librarian, and direct links to course reserves, etc, in close proximity to the interactive research tools so that students would focus on the research process and the research tools that directly support that process. As a result our website is the highest used website in the college and students effectively access and take advantage of the increasing number of e-based resources.

	27. Added Google search box. Redesigned home page and consistent navigation among all library pages using CSS. Cleaner layout; try to use common language (not library jargon).

	28. Need to work on this.

	29. Simplified the design to look a bit like Google and to remove unnecessary material.

	30. Completed redid OPAC design and reviewed all functions using OPAC Refresher service from III.

	31. Discovery.

	32. Just subscribed to a discovery service.

	33. We added a quick-search box to the homepage about a year ago. Response has been generally positive.

	34. We've add mostly cosmetic changes - adding images and gradients, etc. We don't use federated searchings, so we have three search boxes on the library's homepage for the catalog, database links, and journal search.

	35. Use of precise terminology -- but not "library language." Implemented LibGuides.

	36. Box used to be in a neglected upper right-hand corner position, noticed by almost no one. We're putting it up front and giving users more choices. We went from just a catalog search to catalog, EBSCO databases, A to Z list, and LibGuides in a set of tabs.

	37. Landing page: added a commercial discovery service option, added a home grown federated search option, peppered throughout site and LibGuides catalog search limited to e-books. Medical site pages: provided pubmed as default search.

	38. Biannual usability studies resulting in rearranged and relabeled content.

	39. We implemented Summon and reduced the number of search boxes on the front page. Currently we have two search boxes on the front page and we're trying to combine indexes to get that down to one.

	40. Cleaned up the front page to be mostly direct search links and a few links to "other" library information.

	41. Changed everything. Not really sure what you mean by "search interface" - how to search our site? Our resources?

	42. We had a redesign of our entire website last year. The biggest change was the search box (described in the previous question). The search box had tabs for the different routes of researching (opac, databases, integrated search, eJournal finder, subject guides, website search). The integrated search used to be just an option in the databases option, but now has a tab and a search bar where users can just enter in search terms directly.

	43. We have purchased CREDO, which is an e-reference subscription that also accesses other information resources. This makes it easier for students to find information.

	


Chapter 5: Website Marketing

Table 5.1: Does the library have a presence on any of the following social networking or file-sharing sites?

Table 5.1A: Twitter

	
	No Answer
	Yes
	No

	Entire sample
	0.00%
	56.14%
	43.86%


Table 5.1B: Pinterest

	
	No Answer
	Yes
	No

	Entire sample
	0.00%
	24.56%
	75.44%


Table 5.1C: YouTube

	
	No Answer
	Yes
	No

	Entire sample
	0.00%
	50.88%
	49.12%


Table 5.1D: Vimeo

	
	No Answer
	Yes
	No

	Entire sample
	0.00%
	7.02%
	92.98%


Table 5.1E: Facebook

	
	No Answer
	Yes
	No

	Entire sample
	0.00%
	80.70%
	19.30%


Table 5.2: Does the library have a presence on any of the following social networking or file-sharing sites? Broken out by type of college.

Table 5.2A: Twitter

	Type of College
	Yes
	No

	Community college
	45.45%
	54.55%

	4-year/MA-granting college
	57.89%
	42.11%

	PhD-granting college/Research university
	68.75%
	31.25%


Table 5.2B: Pinterest

	Type of College
	Yes
	No

	Community college
	18.18%
	81.82%

	4-year/MA-granting college
	31.58%
	68.42%

	PhD-granting college/Research university
	25.00%
	75.00%


Table 5.2C: YouTube

	Type of College
	Yes
	No

	Community college
	45.45%
	54.55%

	4-year/MA-granting college
	52.63%
	47.37%

	PhD-granting college/Research university
	56.25%
	43.75%


Table 5.2D: Vimeo

	Type of College
	Yes
	No

	Community college
	0.00%
	100.00%

	4-year/MA-granting college
	10.53%
	89.47%

	PhD-granting college/Research university
	12.50%
	87.50%


Table 5.2E: Facebook

	Type of College
	Yes
	No

	Community college
	59.09%
	40.91%

	4-year/MA-granting college
	94.74%
	5.26%

	PhD-granting college/Research university
	93.75%
	6.25%


